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DRIVERS AND ROADBLOCKS

TAILWINDS WATCH FACTORS HEADWINDS
¥ Travel remains a priority @ \alue-conscious travelers X International softness
¥ Stable domestic demand @ Destination perceptions Y Global policy uncertainty
¥ Strong summer event performance @® Short booking windows Y Uneven demand

Late-summer demand ”
® X Increased competition

Demand remains resilient, but sustaining momentum between peak event periods is the challenge.



DC’S TOP INTERNATIONAL MARKETS

o INTERNATIONAL VISITOR ARRIVALS BY ORIGIN MARKET ('000s) e INTERNATIONAL SPENDING BY ORIGIN MARKET (MILLIONS OF USD)

2019 2024 2025 2026 (f) 2019 2024 2025 2026 (f)
TOTAL INTERNATIONAL 2,258.5 2,179.2 2,083.5 2,036.4 TOTAL INTERNATIONAL $3,273.5 $3,110.0 $3,038.3 $3,018.7
ARRIVALS SPENDING
% change vs. prior year -1% +10% -4.4% -2.3% % change vs. prior year -3% +12% -2.3% -0.6%
Origin Market Arrivals ('000s) % Change Origin Market Spending (Millions of USD) % Change
2024 2025 2026 (f) 2025-2026 (f) 2024 2025 2026 (f) 2025-2026 (f)
© o canada 244.4 257.2 208.8 216.3 IR-3.6% © ~ inda $310.6 $346.1 $342.5 $301.8 [N 1 1.9%
o GB United Kingdom 197.4 194.5 182.1 176.0 I -3.3% o GB United Kingdom $297.5 $303.2 $288.9 $284.4 N -1.6%
o IN India 151.5 190.7 184.4 157.0 [ -14.9% o ca Canada $243.8 $325.4 $266.1 $278.5 I +4.7%
o pE Germany 140.1 135.6 125.0 1205 -3.6% o cn  China $415.4 $193.4 $190.2 $201.4 I +5.9%
o cN  China 197.0 107.8 106.3 1096 Il +3.3% o DE Germany $191.8 $198.1 $187.6 $185.6 I -1.1%
o mx Mexico 94.6 87.6 95.4 975 IR +2.2% o KR South Korea $193.8 $151.0 $149.9 $155.8 1 +3.9%
o FR France 100.3 98.0 100.9 946 1R -6.2% o FR France $145.1 $154.1 $162.4 $155.7 1  -4.1%
o KR South Korea 112.2 92.9 89.8 919 IR +2.3% o mx Mexico $89.3 $104.1 $115.2 $119.7 IR +3.9%
o T ltaly 64.7 715 81.1 843 I  +3.9% o T ltaly $78.4 $93.9 $108.4 $1148  +5.9%
@ = span 53.5 66.4 68.8 692 [l  +0.6% @ ~ Austalia $144.4 $106.2 $101.4 $1062  +4.7%

International visitation remains uneven, but spend reinforces the importance of high-value markets.

Source: Tourism Economics (July 2026)



WASHINGTON, DC

INT’L DCA & IAD AIRPORT ARRIVALS:
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International demand continues to shift due to concerns around policy, sentiment, and

X

accessibllity.

Source: Metropolitan Washington Airports Authority | Data available as of 8/12/26: May 2026



INTERNATIONAL OUTLOOK

International: +2.4%

-

N

CANADA GROWTH (KEY DRIVER)
+4.4%
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Overseas: -1.1%

International: -2.3%
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CANADA GROWTH

+3.6%

N
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Overseas: -2.3% (2026 vs. 2025)

U.S. growth driven primarily by expected Canadian rebound to border states

Sources: Tourism Economics, Global City Travel July 2026, Tourism Economics (July 2026)




DOMESTIC TRAVELER
SENTIMENT

* _eisure travel remains a household priority.
» Consumers continue monitoring discretionary spending.
 Value remains central to destination choice.

* Travel intentions remain stable despite economic uncertainty.



DOMESTIC TRAVELERS

Despite economic uncertainty, leisure travel remains one
of consumers’ highest priorities.
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Source: Future Partners, State of the American Traveler, July 2026



DOMESTIC TRAVELERS:

PROJECTED TRAVEL BUDGETS
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“How much IN TOTAL is the maximum you will spend on leisure travel (including airfare, accommodations

and all other trip related spending) during the NEXT 12 MONTHS?”

Source: Future Partners, State of the American Traveler, July 2026



GEN Z & MILLENNIALS CONTINUE TO DRIVE TRAVEL
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Gen Z and Millennials report 50 -
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Question: How many OVERNIGHT trips of each type have you taken in the PAST MONTH? (Select the correct number of each trip type)

Source: Future Partners, State of the American Traveler, July 2026



DC APPEAL TREND VS. OTHER U.S. CITIES

Top 2 Box (% Very Appealing and Appealing) Trend Summary
Appeal remains elevated but inconsistent
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WHAT THIS TELLS US

POSITIVE
Appeal remains well above late-2025 levels despite continued
month-to-month fluctuation.

% of Travelers

WATCH
Month-to-month changes suggest travelers remain sensitive to
Nov '25 Dec'25 Jan'26 Feb'26 March April '26 May '26 June '26 July '26 external perceptions. Maintaining a positive destination
26 narrative remains key.

Question: Compared with other U.S. cities you might visit in the next year, how
appealing is Washington, D.C. as a leisure destination?

Destination perceptions continue to shape travel consideration, reinforcing the importance

of compelling messaging and experiences.

Source: Future Partners, DC Traveler Perceptions Study (Jan — July 2026)



DOMESTIC VISITOR PROFILE

Domestic visitation to DC remains stable and regionally anchored.

o DC continues attracting
overnight visitors from

o 0% across the country, with
nearly one-third
27 traveling more than

S

Days 500mi.

Opportunity: convert repeat visitors with new events and offerings building upon their

previous visits and exploring further

Source: Azira



WASHINGTON, DC

DOMESTIC DCA & IAD AIRPORT ARRIVALS:
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0 Domestic air is stable and continues supporting baseline demand.

Source: Metropolitan Washington Airports Authority | Data available as of 8/12/26: May 2026



Large-scale events attracted different audiences, with July 4 producing the clearest long-distance demand signal.

FIFA Fan Zone

« Fan Zone attendees were primarily
local/regional

» Top origin municipalities being,
Washington, DC, New York, NY, and
Philadelphia, PA

~N

JULY EVENTS

July 4 Fireworks
« Fourth of July activities drew broad
geographical reach, yet predominantly
local attendance.
« Top origin municipalities include:

Washington, DC, New York, NY, and
Philadelphia, PA

Weekend Hotel KPIs

93% $437

occupancy ADR

Source: Pinnacle/Azira via Tourism Economics, Washington, DC June—July Events Analysis, June 11-July 19, 2026

-

Great American State Fair

 The Great American State Fair
attendance was even more localized
with over 70% of attendees originating
from the DC Metro area.

11
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SUMMER HOTEL DEMAND IS BUILDING

Booking pace compared to STLY

August
mDC CBD mU.S.

September
DC MSA

Source: TravelClick as of July 22, 2026

WHAT THIS TELLS US

POSITIVE DEMAND SIGNALS
« Late summer bookings are
pacing ahead of last year.

« DC continues outperforming
national booking trends.



HOTEL PERFORMANCE (CBD)

Aggregated Hotel Peformance

Period: February 2026 to June 2026 Occupancy
Supply Demand Occupancy
5.4M 4.1M /6.3% 80%
¥ -0.2% A 2.9% A 3.1% 70%
60%
ADR RevPAR Revenue /
$290 $221 $1.2B 50%
A 2.0% A 5.2% A 4.9% § 8§ 5 53 % 532 3 § 8 8 8

0 Hotel performance continues to improve as summer activities boosts demand

Source: STR



Key takeaways

* Travel demand remains resilient, but conversion is increasingly event, value and timing-driven.
* Younger travelers provide strongest opportunity across leisure and business trips.
* Major summer events produced measurable gains and broader reach, especially around July 4.

* Domestic travel continues to provide stability while international forecasts soften.

Wednesday, September 2 | 8-1:30 a.m.
George Washington University Lisner Auditorium

Be sure to reqgister for DDC’s Annual Marketing Outlook Meeting for an inside look at tourism
touchdowns and the opportunities ahead.



https://washington.org/event/save-date-marketing-outlook-meeting-2026
https://washington.org/event/save-date-marketing-outlook-meeting-2026
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